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Appendix 2: Selected Ladders (Continued)



Involvement 

 

How long have you been associated 
with the Tea Party movement? 

Less than 
3 months

3 to 6 
months

More than 6 
months

Other

Raw Responses 0.0 2.0 45.0 1.0
Percent 0.0 4.1 91.8 2.0

 

With what type of Tea 
Party activities are 
you involved? 

Attending 
Events 

Organizing 
Events

Media/
Marketing Fundraising Lobbying Outreach

Raw Responses 39.0 41.0 32.0 28.0 15.0 33.0 
Percent 79.6 83.7 65.3 57.1 30.6 67.3 

 

How many Tea Parties have you 
attended? 0 1-3 4-6 7-10

More 
than 10

Raw Responses 1.0 10.0 19.0 6.0 12.0
Percent 2.1 20.0 39.6 12.5 25.0

 

How many Tea Parties have you 
organized or helped organize? 0 1-3 4-6 7-10

more 
than 10

Raw Responses 6.0 22.0 9.0 1.0 10.0
Percent 12.5 45.8 18.8 2.1 20.8

 

How often do you engage in the following? 
(percents) Never

1-2 
Times 

per Year

1-2 
Times 

per 
Month 

1-2 
Times 

per 
Week Daily

Communicate with fellow Tea Party activists 2.0 0.0 10.2 26.5 63.3
Attend Tea Party events 2.1 8.3 50.0 33.3 6.3
Attend political events 2.0 22.4 36.7 38.8 0.0
Socialize with other Tea Party activists outside of 
organized gatherings 4.3 12.8 36.2 31.3 17.0
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Movement Needs 

Please select the channels that you currently use Use Percent 
Facebook 43 91.5 
Webpage 38 80.9 
Twitter 28 59.6 
LinkedIn 15 31.9 
Snail Mail 7 14.9 
Blog 19 40.4 

 

 

Motivation 

How would you rank your political 
involvement prior to becoming a Tea Party 
activist 

Raw 
Responses Percent

Uninvolved 15.0 30.6
Rarely Involved 8.0 16.3
Somewhat Involved 14.0 28.6
Involved 4.0 8.2
Very Involved 8.0 16.3

 

Please Characterize your primary 
reason(s) for getting involved with the 
Tea Parties 

Very 
Important

Average 
rating 

(1-4)
To become politically involved 44.9 2.8
To express my anger/frustration 46.9 3.0
To be part of a community 31.3 2.3
To stand up for my beliefs 89.6 3.9
To learn about current events 30.4 2.6
to influence elections 83.7 3.8
To influence policy 79.2 3.7

 

What do you find most rewarding 
about being part of the Tea Parties 

Raw 
Responses Percent

Networking locally and nationally 7.0 14.3
Positive contribution to my country 20.0 40.8
Education opportunities 3.0 6.1
Other (most used to reply "all") 19.0 38.8
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On a scale of 1-7, please indicate agreement with the 
following statement (1 being strongly agree, 7 being 
strongly disagree, answer in percents) 

Strongly 
Agree(1)

I am proud to be involved with the Tea Parties 70.8
It is very important to me to be part of the Tea Party 
movement 57.4
I expect to be an active member of the Tea Party 
movement for a long time 55.3
I feel hopeful about the impact the Tea Party movement 
has had on our country 70.2
I feel hopeful that the Tea Party movement will continue 
to have a positive effect on our country 65.2

 

On a scale of 1-7, please indicate how much you agree with 
the following statements (1- strongly agree, 7- strongly 
disagree, answer in percents) 

Stongly Agree 
(1) 

I am motivated to volunteer with the Tea Parties because I feel 
good when I do 50.0 
I believe the work of volunteers is crucial for the Tea Party 
movement to succeed 75.0 
I am motivated to provide financial support to the the Tea Party 
movement because I feel good when I do it 29.8 
I believe financial support is crucial for the Tea Party movement 
to succeed 48.9 
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Issues 

How important to you were 
these issues when you first 
became involved with the Tea 
Parties?  

Raw 
Responses 

Very 
Important 

Percent 
Very 

Important
Defense 34.0 69.4
Immigration 30.0 61.2
Education 18.0 36.7
Trade 13.0 26.5
Health Care 28.0 57.1
Budget 37.0 77.1
Environment/Climate Change 14.0 28.6
Economy/Jobs 35.0 71.4

 

How important to you are 
the following issues today? 

Raw 
Responses 

Very 
Important 

Percent 
Very 

Important
Defense 39.0 79.6
Immigration 37.0 75.5
Education 25.0 51.0
Trade 22.0 44.9
Health Care 38.0 77.6
Budget 44.0 91.7
Environment/Climate Change 22.0 44.9
Economy/Jobs 41.0 85.4

 

Please select the most 
important direction for 
the Tea Party 
movement 

Raw 
Responses Percent

Social issues 0.0 0.0
Economic issues 6.0 12.5
Elections 8.0 16.7
Candidate recruitment 4.0 8.3
All of the above 27.0 56.3
None 3.0 6.3
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Current Environment 

In your opinion, please rate the effectiveness of 
the Tea Party leadership (1-very effective, 5-
very ineffective) 

Average Rating (1-5, 
higher corresponding 

to more ineffective)
Meeting activists' needs 2.5
Achieving the movement's objectives 2.5
providing strong leadership 2.8
Collaborating with other leaders 2.8
Presenting the Tea Party message to the media 3.0
Taking the movement to the next level 3.1

 

Are you in favor of a third political 
party for Tea Party supporters? 

Raw 
Responses Percent

Yes 1.0 2.0
Maybe 5.0 10.2
No 42.0 85.7
Don't know 1.0 2.0

 

What is your opinion of the Republican 
party's current image as "the Party of No?" 

Raw 
Responses Percent

I agree with this direction 11.0 22.9
I am neutral 10.0 20.8
I disagree with this direction 27.0 56.3

 

Which political party do you 
affiliate yourself with the most? 

Raw 
Responses Percent

Democrat 0.0 0.0
Republican 29.0 61.7
Green 0.0 0.0
Independent 13.0 27.7
Tea Party 5.0 10.6
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If you had to choose today, who would you 
support for president in 2012? 

Raw 
Responses Percent

Scott Brown 1.0 3.0
Mitch Daniels 0.0 0.0
Rudy Giuliani 2.0 6.1
Mike Huckabee 5.0 15.2
Bobby Jindal 4.0 12.1
Sarah Palin 12.0 36.4
Ron Paul 2.0 6.1
Tim Pawlenty 0.0 0.0
David Petraeus 0.0 0.0
Mitt Romney 9.0 27.3
Jim DeMint 4.0 12.1
Michele Bachmann 3.0 9.1
Rick Perry 1.0 3.0
Mike Pence 1.0 3.0
Waiting to decide/None of the above 9.0 27.3
Total Responses 33.0 ***

**** Note that some selected more than one candidate 

 

Education 

Highest level of education completed 
Raw 

Responses Percent
Some high school 0.0 0.0
High school 6.0 13.3
Some college 18.0 40.0
College degree 14.0 31.1
Graduate school degree 7.0 15.6
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